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BUSINESS RESPONSIBILITY REPORT

Introduction

 

except one (inventing sustainable buildings) of these areas of action. In addition, as an important element of sustainable business 

corporate governance and ethics.

5th

www.grindwellnorton.co.in

April 1, 2020 to March 31, 2021

NIC Code Product Description

Abrasives

Refractory Products

8.  

Navi Mumbai.

Sr. 
No.

Particulars FY 2020-21
`

1. Paid-up Capital 5,536

2.

3. 242,07

4.
i)  In ` lakhs

years
2.13%

5. Primarily, education of underprivileged children
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Yes

Yes, the Company’s overseas subsidiary participates in BR initiatives.

percentage.

Sr. No. Particulars Details

1. DIN Number

2. Name Mr. B. Santhanam

3. Designation Managing Director

Sr. No. Particulars Details

1. DIN Number (if applicable) 00130438

2. Name Mr. Krishna Prasad

3. Designation Executive, Alternate Director

4.

5. e-mail id

 

cycle
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Sr. 
No.

Questions P1 P2 P3 P4 P5 P6 P7 P8 P9

1. Do you have a policy/policies for… Y Y Y Y Y Y Y Y Y

2. Has the policy being formulated in consultation 
with the relevant stakeholders?

Y Y Y Y Y Y Y Y Y

3. Does the policy conform to any national/ 
international standards? If yes specify? 
(50 words)

Policies are prepared in line with applicable laws and in line with 

4. Has the policy being approved by the Board? 

appropriate Board Director?

Yes.

5.

implementation of the policy?

Yes.

6. Indicate the link for the policy to be viewed 
online?

Policy on related party transactions 
(www.grindwellnorton.co.in/investor-information)

Corporate Social Responsibility policy 
(www.grindwellnorton.co.in/investor-information)

SG’s Principles of Conduct & Action and the Code of Conduct 
for the Groups employees in India 
(www.grindwellnorton.co.in/commitments)

Quality Policy 
(www.grindwellnorton.co.in/investor-information)

Whistle Blower Policy 
(www.grindwellnorton.co.in/investor-information)

Environmental Health and Safety Policy 
(www.grindwellnorton.co.in/investor-information)

Code of Practices and Procedures for Fair Disclosures and 

(www.grindwellnorton.co.in/investor-information)

Dividend Distribution Policy
(www.grindwellnorton.co.in/investor-information)

Policy for Determination of Materiality
(www.grindwellnorton.co.in/investor-information)

Archival Policy
(www.grindwellnorton.co.in/investor-information)

Nomination and Remuneration Policy
(www.grindwellnorton.co.in/investor-information)

7. Has the policy been formally communicated to 
all relevant internal and external stakeholders?

Yes, these policies are communicated to all internal stakeholders 
and also to external stakeholders based on their relevance to 
them.

8. Does the Company have in-house structure to 
implement the policy/policies?

Does the Company have a grievance redressal 
mechanism related to the policy/policies to 
address stakeholders’ grievances related to the 
policy/policies?

committee monitors the grievances of the shareholders. 
Customer complaints are monitored by each business through 
proper review mechanism.

10. Has the Company carried out independent audit/
evaluation of the working of this policy by
an internal or external agency?

Auditors and the Quality and Safety, Health and Environment 
policies are subject to internal and external audits.
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3.  Governance related to BR

Annually.

Business Responsibility Report can be accessed at www.grindwellnorton.co.in.

Principle 1

stakeholders (including suppliers, channel partners, customers, employees, shareholders, the government and the public at large) 

is an ongoing obligation of the Company as well as of the employees. Various tools are implemented to monitor the compliance 
programme. Also e-learning modules are developed in order to train employees about the Compliance programme.

practices, free and fair competition and environment, health and safety. All new employees are provided with the Code of Conduct 

guidelines are also communicated to various other stakeholders such as suppliers, customers and associates and it is expected 

any unethical behaviour, insider trading, leak or suspected leak of unpublished price sensitive information of the Company, 
suspected fraud or irregularity in the Company 

reporti

references, however, cannot be made anonymously.

and dealt with in accordance with the Code of Conduct procedure.

All cases registered under Code of Conduct and Whistle Blower Policy of the Company are reported to the Management and are 
reviewed by the Managing Director.

Principle 2

businesses provide solutions with high-technology content for a wide range of leading-edge applications for the building, 

businesses help to reduce energy consumption, provide protection, improve comfort and sustain the environment.

safety of their employees, on compliance with all laws and regulations and on human rights. Responsible purchasing is built on two 
pillars, Purchase Charter and Supplier Charter. It comprises of three stages,
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a. Mapping the risks; human rights, anti-corruption, and environment, health and safety risks;

b. Evaluating the performance of suppliers to classify the risks;

c. Action plan based on internal and external audits.

other products. Saint-Gobain Group’s sustainable water management policy has been implemented in India. Some of the sites have 

technology and applying rigorous standards of product safety.

Principle 3

career.

our employees, in particular, to operate our facilities and to conduct our business in such a way as to; (1) ensure the health and 

importance of healthy living to all the employees and facilitates the same by providing regular health check-ups (and other medical 

eliminate/reduce the risk.

4231

2006

2225

Number of permanent women employee 257

Number of permanent employees with disabilities 4

Yes

22%

Number of complaints relating to child labour, forced labour, involuntary labour, sexual harassment in the last 

Percentage of the employees were given safety & skill up-gradation training in the last year 100%
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Awareness (web-based) programmes are carried out to raise awareness on the issue of sexual harassment at the workplace. 

harassment at the workplace.

Principle 4

business is to fully meet the needs of its customers. In addition, the value a business creates can be measured in terms of employee 

contributes to the economic development in the regions in which it operates by creating several upstream and downstream indirect 

development training to these stakeholders through National Employability Enhancement Mission (“NEEM”) programme. Around 

main objective is the education of underprivileged children and protecting the environment.

Principle 5

Company also prohibits any form of recourse to forced labour, compulsory labour or child labour - whether directly or indirectly or 

form of discrimination of whatever kind with respect to its employees whether in the recruitment process, at hiring, or during or at 

monitoring and ensuring that the sub-contractors comply with payment of social security dues properly and in a timely manner and 
provide a safe and healthy working conditions.

rights of their employees. In particular, they must declare and ensure that they refrain from any form of recourse to forced labour, 
compulsory labour or child labour - whether directly or indirectly or through their sub-contractors. Some of the major suppliers are 
subject to periodic audits and are evaluated on the EHS and labour practices, and business ethics followed by them.

received by your Company.

Principle 6

to the public, in general, and our employees, in particular, to operate our facilities and to conduct our business in such a way as to; 
(1) ensure the health and safety of all our employees; and (2) to protect the environment. Moreover, Saint-Gobain’s EHS Charter 

sustainable sources of supply for raw materials, by reducing the usage of packaging materials and improving manufacturing 
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the permissible limits and, as a part of the global strategy, the Company strives to reduce the emission norms below the legally 

It is the endeavor of the Company to commit to Clean Development. At present, the Company has not registered any project under 

Energy sources, the Company completed the installation of the captive solar power plant of 0.7 MW capacity at its Nagpur facility 
and continued procurement of its Electricity consumption from Renewable Energy sources like Solar and Wind in the current year. 

2. Reduction in noise level by providing enclosures with noise absorbent pads and silencer provided for the exhaust pipes and at 
suction blower in the kiln.

3. Reduction in water consumption by eliminating the losses.

to reduce the amount of withdrawals and discharges. Most of the sites have undertaken rainwater harvesting projects. Most of 

the amount of withdrawals and discharges.

Principle 7

and the Confederation of Indian Industry which provides a forum for exchanging views on economic legislation and governance and 

Principle 8

policy and adapted it to the Indian context. For the Group, CSR is at the heart of its strategy of sustainable development. CSR 
impacts every aspect of how it conducts its business and is far more than philanthropy.

the population by supporting projects related to the education of the underprivileged, particularly of the girl child. It is also active in 

of SGIF.
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Akanksha adopts, manages and operates government schools in Mumbai. Saint-Gobain India Foundation supported 250 students 
of Natwar Nagar Mumbai Public School for 2020-21.

supports poorly functioning municipal schools and helps improve students learning. Saint-Gobain India Foundation has sponsored 

educated. Saint-Gobain India Foundation supports 150 students in Bengaluru.

to youth from socially disadvantaged sections of society. SGIF supports 842 primary School girls (Class 1-5) & 1658 Secondary 
School girls (Class 6-10) through Nanhikali Programme

pandemic - distribution of PPE kits, medical and infrastructure support.

Principle 9

employees of dealers and customers are provided training by the Company on the use of its products in order to ensure safety in 

the development of self-regulatory codes for all its marketing and advertising activities.

feedback on products so as to enable the Company to improve upon its products and services. Consumers are provided multiple 
options to connect with the Company through e-mail, telephone and through the website.

resolved successfully and there were no pending complaints at the end of the year.

the responsible usage of its products and services.

During the year, there were no anti-competitive, abuses of dominant position or unfair practices complaints against the Company 
and there are no cases pending against the Company.

Customer satisfaction is regularly monitored in the Abrasives business of the Company. Based on the feedback provided by the 
customers, it is able to undertake corrective actions and improve service to its customers.


