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BUSINESS RESPONSIBILITY REPORT

Introduction

Grindwell Norton Limited’s commitment to sustainability is based on the values forged over its long history. As a part of the Saint-

inventing and promoting sustainable buildings, limiting the Group’s environmental impacts, encouraging employees’ professional 

(inventing sustainable buildings) of these areas of action. In addition as an important element of sustainable business and in line 

governance and ethics.

L26593MH1950PLC008163

Grindwell Norton Limited

5th Level,Leela Business Park, Andheri-Kurla Road, Marol, Andheri (East),Mumbai 400 059

www.grindwellnorton.co.in

sharecmpt.gno@saint-gobain.com

April 1, 2018 to March 31, 2019

NIC Code Product Description

2399 Abrasives

2391 Refractory Products

8. List three key products/ services that the Company manufactures/provides (as in balance sheet):

located in Mora (near Mumbai), Bengaluru, Tirupati, Nagpur, Bated (Himachal Pradesh) and Halol (near Vadodara). The 

Navi Mumbai etc.,

The markets for the Company’s products are across India and overseas.

Particulars
FY 2018-19

( lakhs)

1. Paid up Capital 5,536

2. Total Turnover 1,56,685

3. 16,384

4. Total Spending on CSR
i) In 113.65

0.69%

5. List of activities in which expenditure in 4 above has been incurred Primarily, education of underprivileged children



68

1. Does the Company have any Subsidiary Company/Companies? Yes

2. Do the Subsidiary Company/Companies participate in the BR Initiatives of the parent Company? If yes, then indicate 
Yes, the Company’s overseas subsidiary participates in BR initiatives.

3. Do any other entity/entities (e.g. suppliers, distributors etc.) that the Company does business with, participate in 
BR initiatives of the Company? If yes, then indicate the percentage of such entity/entities? [Less than 30%, 30-60%, 

percentage.

1. Details of Director/Directors responsible for BR

(a)

Sr. No. Particulars Details

1. DIN Number 00066320

2. Name Mr. Anand Mahajan

3. Designation Managing Director

(b) Details of the BR head

Sr. No. Particulars Details

1. DIN Number (if applicable) 00130438

2. Name Mr. Krishna Prasad

3. Designation Executive, Alternate Director

4. Telephone number +91 22 4021 2121

5. e-mail id Krishna.Prasad@saint-gobain.com

2. Principle-wise [as per National Voluntary Guidelines(NVG)] Business Responsibility Policy/policies

The National Voluntary Guidelines on Social, Environmental and Economic Responsibilities of Business (NVGs) released by 

P1 Businesses should conduct and govern themselves with Ethics, Transparency and Accountability

P2 Businesses should provide goods and services that are safe and contribute to sustainability throughout 
their life cycle

P3 Businesses should promote the wellbeing of all employees

P4 Businesses should respect the interest of, and be responsive towards all stakeholders, especially those who 
are disadvantaged, vulnerable and marginalized

Businesses should respect and promote human rights

P6

P7

P8 Businesses should support inclusive growth and equitable development

P9 Businesses should engage with and provide value to their customers and consumers in a responsible 
manner
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(a) Details of compliance (Reply in Y/N)

No. Questions P1 P2 P3 P4 P6 P7 P8 P9

1. Do you have a policy/policies for… Y Y Y Y Y Y Y Y Y

2. Has the policy being formulated in consultation 
with the relevant stakeholders?

Y Y Y Y Y Y Y Y Y

3. Does the policy conform to any national/ 
international standards? If yes specify? 
(50 words)

Policies are prepared in line with applicable laws and in line 

4. Has the policy being approved by the Board? 

appropriate Board Director?

Yes.

5.

oversee the implementation of the policy?

Yes.

6. Indicate the link for the policy to be viewed 
online?

Corporate Social Responsibility policy 
(www.grindwellnorton.co.in/investor-information)

SG’s Principles of Conduct & Action and the Code of Conduct 
for the Groups employees in India 
(www.grindwellnorton.co.in/commitments)

Quality Policy 
(www.grindwellnorton.co.in/investor-information)

Whistle Blower Policy 
(www.grindwellnorton.co.in/investor-information)

Environmental Health and Safety Policy 
(www.grindwellnorton.co.in/investor-information)

Code of Practices and Procedures for Fair Disclosures and 
Legitimate Policy
(www.grindwellnorton.co.in/investor-information)

Dividend Distribution Policy
(www.grindwellnorton.co.in/investor-information)

Policy for Determination of Materiality
(www.grindwellnorton.co.in/investor-information)

Archival Policy
(www.grindwellnorton.co.in/investor-information)

Nomination and Remuneration Policy
(www.grindwellnorton.co.in/investor-information)

7. Has the policy been formally communicated to 
all relevant internal and external stakeholders?

Yes, these policies are communicated to all internal 
stakeholders and also to external stakeholders based on their 
relevance to them.

8. Does the Company have in-house structure to 
implement the policy/policies?

The Company has in-house structure to implement these 
policies.

9. Does the Company have a grievance 
redressal mechanism related to the policy/
policies to address stakeholders’ grievances 
related to the policy/policies?

The Whistle blower mechanism enables  employees and others 
to report any concerns or grievances. The investor grievance 
committee monitors the grievances of the shareholders. 
Customer complaints are monitored by each business through
proper review mechanism.

10. Has the Company carried out independent
audit/evaluation of the working of this policy by
an internal or external agency?

The Code of Conduct of the Company is reviewed by the
Internal Auditors and the Quality and Safety, Health and
Environment policies are subject to internal and external
audits.
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3. Governance related to BR

 (a) Indicate the frequency with which the Board of Directors, Committee of the Board or CEO to assess the BR 
Annually.

 (b) Does the Company publish a BR or a Sustainable Report? What is the hyperlink for viewing this report? How 
frequently it is published?

The Company publishes its Business Responsibility Report annually as part of the Annual Report of the Company. The 
Business Responsibility Report can be accessed at www.grindwellnorton.co.in.

Principle 1

Businesses should conduct and govern themselves with Ethics, Transparency and Accountability

stakeholders (including suppliers, channel partners, customers, employees, shareholders, the government and the public at large) 
in a fair and highly ethical manner. The compliance programme which strengthens the effective application of the Code of Conduct 
is an ongoing obligation of the Company as well as of the employees. Various tools are implemented to monitor the compliance 
programme. Also e-learning modules are developed in order to train employees about the Compliance programme. 

The Code of Conduct provides guidelines on equal opportunities for all, enabling work environment, compliance, procurement 
practices, free and fair competition and environment, health and safety. All new employees are provided with the Code of Conduct 
in the welcome kit as part of their induction and also training is provided to all employees on a continuous basis.  These policies and 
guidelines are also communicated to various other stakeholders such as suppliers, customers and associates and it is expected 
that they will follow the same in their dealings with the Company. The Company periodically cascades the principles embodied in 

any unethical behaviour, insider trading, leak or suspected leak of unpublished price sensitive information of the Company, 
suspected fraud or irregularity in the Company practices or any behaviour, which is not in line with the Code of Conduct. This policy 

gobain.com for reporting such grievances. The policy also encourages employees to write directly to the Senior Management and 

Paris. Such references, however, cannot be made anonymously.

and dealt with in accordance with the Code of Conduct procedure.

All cases registered under Code of Conduct and Whistle Blower Policy of the Company are reported to the Management and are 
reviewed by the Managing Director.

Principle 2

Businesses should provide goods and services that are safe and contribute to sustainability throughout their life cycle

businesses provide solutions with high-technology content for a wide range of leading-edge applications for the building, 
transportation, industrial, healthcare and other diverse markets. These businesses offers a portfolio of complementary products to 
its customers, often in niche industrial segments that are ideal for co-development projects. These businesses have the capability 

usage/application and contribute to sustainability throughout their life cycle. For example, many of the products offered by these 
businesses help to reduce energy consumption, provide protection, improve comfort and sustain the  environment. 

Company’s expectations and requirement from its suppliers, among other things, on protection of the environment, on health and 
safety of their employees, on compliance with all laws and regulations and on human rights. Responsible purchasing is built on two 
pillars, Purchase Charter and Supplier Charter. It comprises of three stages,
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a. Mapping the risks; human rights, anti-corruption, and environment, health and safety risks;

b. Evaluating the performance of suppliers to classify the risks;

c. Action plan based on internal and external audits.

Saint-Gobain Group’s sustainable water management policy has been implemented in India. Most of the sites have undertaken 

of their water consumption. The Company is  committed to provide products which are safe and to innovate on the basis of sound 
technology and applying rigorous standards of product safety.

Principle 3

Businesses should promote the wellbeing of all employees

career.

The health and safety of its employees is deeply embedded in Saint-Gobain’s CSR, EHS and HR policies. The Group’s Environment, 

our employees, in particular, to operate our facilities and to conduct our business in such a way as to; (1) ensure the health and 

reduces risks and offers itself for periodic audits. The health and safety policies apply to everyone (employees, service providers, 

importance of healthy living to all the employees and facilitates the same by providing regular heath check-ups (and other medical 

monitor the industrial hygiene and safety risks to which any person working on the Company’s sites may be exposed. This tool helps 

eliminate/reduce the risk.

people with different abilities etc.) in the workforce is a challenge, an opportunity and is a major objective.

Total number of employees (permanent/temporary/contractual/casual) 3973

Total number of permanent employees 1956
Total number of employees hired on temporary/contractual/casual basis 2017

Number of permanent women employee 195

Number of permanent employees with disabilities 1
Yes

28%
Number of complaints relating to child labour, forced labour, involuntary labour, sexual harassment in the last NIL

Percentage of the employees were given safety & skill up-gradation training in the last year 100%
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Awareness (web-based) programmes are carried out to raise awareness on the issue of sexual harassment of women at workplace, 
which is assigned to all employees, new joiners, trainees, interns.

Principle 4

Businesses should respect the interests of, and be responsive towards all stakeholders, especially those who are 
disadvantaged, vulnerable and marginalized

The success of the business enterprises is always measured in terms of value it creates in the society. The main purpose of any 
business is to fully meet the needs of its customers. In addition, the value a business creates can be measured in terms of employee 

contributes to the economic development in the regions in which it operates by creating several upstream and downstream indirect 
jobs. The responsible purchasing approach is designed to extend the Company’s good business practices to partners all the way up 

disadvantaged, vulnerable and marginal stakeholders are provided with opportunity. The Company is engaged in providing skill 
development training to these stakeholders through National Employability Enhancement Mission (“NEEM”) programme. Around 

main objective is the education of underprivileged children and protecting the environment.

Businesses should respect and promote human rights

The aim of the Company’s human resources policy is to provide each employee with a working environment that is safe and 

performance in the workplace. The commitment to human rights is embedded in the Code of Conduct adopted by the Company.

The Company ensures that employees’ rights are respected, even as it promotes active dialogues with all its employees. The 
Company also prohibits any form of recourse to forced labour, compulsory labour or child labour - whether directly or indirectly or 
through sub-contractors where the latter are working on a Group or Company’s site/plant. The Company also refrains from any 
form of discrimination of whatever kind with respect to its employees whether in the recruitment process, at hiring, or during or at 

monitoring and ensuring that the sub-contractors comply with payment of social security dues properly and in a timely manner and 
provide safe and healthy working conditions. 

In addition, as per the Suppliers’ Charter, suppliers are required to declare and to ensure that they strictly respect the human 
rights of their employees. In particular, they must declare and ensure that they refrain from any form of recourse to forced labour, 
compulsory labour or child labour - whether directly or indirectly or through their sub-contractors. Some of the major suppliers are 
subject to periodic audits and are evaluated on the EHS and labour practices, and business ethics followed by them.

received by your Company.

Principle 6

to the public, in general, and our employees, in particular, to operate our facilities and to conduct our business in such a way as to; 
(1) ensure the health and safety of all our employees and (2) to protect the environment. Moreover, Saint-Gobain’s EHS Charter 

to its business partners including suppliers, vendors and contractors. The Company strives to reduce business risk by securing 
sustainable sources of supply for raw materials, by reducing the usage of packaging materials and improving manufacturing 
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a part of the global strategy, the Company strives to reduce the emission norms below the legally permissible limits. The Company 
does not have pending show cause or legal notice under pollution control legislations. 

It is the endeavor of the Company to commit to Clean Development. At present the Company has not registered any project under 

its operations and using renewable energy wherever it is viable.  The various steps that have been taken towards the reduction in 
direct energy consumption resulted in a more than a 7% reduction compared to the previous year. In its continuous effort to move 
towards adopting Renewable Energy sources, the Company sourced nearly 12% of its Electricity consumption from Renewable 
energy like Solar & Wind in the current year. This is more than a two-fold increase compared to the previous year, which was about 

the previous year. 

more effective, recovering heat from furnaces, kilns and driers, using alternate fuels or sources of electricity that are less harmful to 
climate change and replacing end of life equipment.

Here are a few recent examples:

3. Reduction of Fuel consumption by carrying out process change in the tunnel kiln

steps to reduce the amount of withdrawals and discharges. Most of the sites have undertaken rain water harvesting projects. Most 

the previous year.

Principle 7

and the Confederation of Indian Industry which provide a forum for exchanging views on economic legislation and governance and 
making representations when required.

Principle 8

Businesses should support inclusive growth and equitable development

The Company has adopted the Group’s Corporate Social Responsibility (“CSR”) policy and adapted it to the Indian context. For the 
Group, CSR is at the heart of its strategy of sustainable development. CSR impacts every aspect of how it conducts its business 
and is far more than philanthropy.

Through this Foundation, the Company has taken on the task of improving living conditions of the disadvantaged sectors of the 
population by supporting projects related to education of the underprivileged, particularly of the girl child. It is also active in providing 

represented on the Board of SGIF and its management is involved in the working of SGIF.
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Schools. Akanksha adopts, manages and operates government schools in Mumbai. Saint-Gobain India Foundation supports 78 
children at D.N. Nagar Municipal School, Mumbai.

supports poorly functioning municipal schools and helps improve students learning. Saint-Gobain India Foundation has sponsored 

Parikrma aims at creating a sustainable model by effecting a fundamental change in the way the poor and marginally children are 
educated. Saint-Gobain India Foundation supports 125 students of Grade I, Grade III, Grade IV and Grade VII in four schools in 
Bengaluru.

Principle 9

Businesses should engage with and provide value to their customers and consumers in a responsible manner

is active in industrial markets, where its expertise in innovation and co-development is applied in diverse sectors. The Company 

of dealers and customers are provided training by the Company on the use of its products in order to ensure safety in their usage 
and also to provide value by better understanding and meeting the end-user’s expectations. The Company also supports the 
development of self-regulatory codes for all its marketing and advertising activities.

business performance through industrial excellence, in accordance with world standards. This enables the Company to serve the 
customer with targeted response time and improved quality. 

The Company’s businesses either have a portal or have a dedicated consumer response cell to respond to customer queries and 
feedback on products so as to enable the Company to improve upon its products and services. Consumers are provided multiple 
options to connect with the Company through e-mail, telephone and through the website.

The customer complaints are reviewed by senior personnel in each business. All the complaints received during the year were 
resolved successfully and there were no pending complaints at the end of the year.

communications are aimed at enabling customers to make informed purchase decisions. The Company also makes efforts to 
educate customers on the responsible usage of its products and services.

are required to do a mandatory e-learning course on compliance with Competition Law. This has to be completed every two years. 

During the year, there were no anti-competitive, abuses of dominant position or unfair practices complaints against the Company 
and there are no cases pending against the Company.

Customer satisfaction is regularly monitored in the Abrasives business of the Company. Based on the feedback provided by the 
customers, it is able to undertake corrective actions and improve service to its customers.


